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MISSION STATEMENT 
If this is the first time you have read 

this newspaper, 
WELCOME ABOARD! 

You are now part of a very large family.  
Although were talking to a few  

thousand people, we still like to think 
of each one of our readers as a  

member of the Community  
Information Service  Now that you are 
family, you might like to know a little 

more about our company.  The idea of 
a Community Information  

Service was no accident.  From the  
beginning management determined to 

make GOD the Senior Member.  In a 
crisis, the problem was turned over to 

Him, and He hasn’t failed to help us 
with the answer.  Each edition of the 

newspaper must reflect the integrity of 
the management.  If sometimes we  fail 
on our end, because we are human, we 

find it imperative to do our best,  
to makeit right. 
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“A Service Helping All The Communities”

LOOK AT THE WEB SITES
AMBER ALERT CHILD - WEB SITE

www.AmberAlertChild.com
SEX PREDATORS USA - WEB SITE

www.SexPredatorsUSA.com
PROFESSIONAL / COMMERCIAL
Terrance Salerno - Attorney

www.TSalerno-Law.com
Over 25 Years Experience

Golden  Corral  Omaha
Great Food & Nice People

www.GoldenCorralOmaha.com

COMMUNITY 
ADVERTISERS

www.thehomestylecafe.com (Finest Food) 
 
www.Tsalerno-law.com (Great Attorney) 
 
www.GoldenCorralOmaha.com (Great Food) 
 
www.Midwest-Video.com (TV Commercials) 
 
www.MundyAndAssociates.com (BusPlanning) 
 
www.DanielClarkInsurance.com (Great Rates) 
 
www.NaredsPeeWeePalace.com (Child’s Care) 
 
www.LittleEnginesOmaha.com (Fine Equipment) 
 
www.HeartlandHopeMission.org (We Will Help) 
 
www.LibertyPlumbing.com (Finest Plumber) 
 
www.LawnAndPatioDecor.com (Finest Products) 
 
 
 
 

Omaha’s Finest Churches 
 
www.sbomaha.com (Come Pray With Us) 
 
www.presbyterianoutreach.com (Come See Us) 
 
www.backtothebibleorg (The Journey Together) 
 
www.gspministries.net (Heartlands Church) 

 

Please Add Your Church 

List Your Web Site 
Here For $25.00 

Bi-Monthly 
Contact 

Advertise@cisusa.info

WORSHIP

$150.00 
Space Available - Contact 

Advertise@cisusa.info

$400.00                       
Space Available 

Contact 
Advertise@cisusa.info
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Information At:   www.SteamBoatPlaza.com

A GREAT SITE 
AND WITH THE  
EXPANSION OF 

THE HENRY 
DOORLY ZOO 

THESE  
PROPERTIES  

THAT ARE  
LOCATED IN THE 

NORTHWEST  
CORNER OF  
I-80 & 13TH 

STREET MAYBE 
WORTH MORE 
MONEY AND A 

GREAT   
INVESTMENT!

*ATTENTION*

$400.00 
Space Available 

Contact 
Advertise@cisusa.info

$400.00                       
Space Available 

Contact 
Advertise@cisusa.info

Property Owner:  Jacqueline A. Sullivan of the Jacqueline A. Sullivan Living Trust

For Information  402-398-1000
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(NAPSA)—Just as a medical
professional recommends a rou-
tine physical examination each
year in order to help keep you
healthy, the real estate profes-
sionals at Century 21 Real Estate
LLC recommend that homeown-
ers routinely examine their
homes to keep them in good oper-
ating condition.

Not just a roof over your head,
your home is also an investment
and it’s in your best interest to
protect and preserve it. When it
comes to maintaining your home,
nowhere is it truer that an ounce
of prevention can be worth a
pound of cure.

Get out that notepad and pen-
cil and take a walk. Once a year,
conduct a complete visual inspec-
tion of your home’s major systems
including the roof, foundation,
plumbing and electrical wiring.
Take note of any visual damage or
areas of disrepair and look into
correcting these areas as soon as
possible.

For homeowners, this may save
you money, time and peace of
mind. What may be a small prob-
lem today, if left unchecked, could
turn into a major repair later on
and that could mean spending
more money than you had in
mind.

If you are not able to safely
make the repairs yourself, contact
a local home maintenance or
repair professional for assistance.
If you are unsure of how to iden-
tify a reputable construction con-
tractor, electrician, plumber, etc.,
consider a local real estate profes-

sional, like those affiliated with
Century 21 Real Estate LLC, as a
resource. Making an informed
decision is crucial when selecting
who will complete the needed
repairs on your home.

Should you remodel?
In addition to protecting and

preserving what may be the
largest single purchase in your life-
time, your home is also intended to
be lived in and enjoyed. It’s been
said that a person’s home is his or
her castle, so why not make it so?

No matter what the age of your
home, sooner or later, you’re going
to want or need to join the mil-
lions of homeowners who want to
remodel. Among the major rea-

sons homeowners remodel is more
space, upgrading outdated areas
or elements such as kitchens or
baths, improving the overall
energy efficiency of the home or
trying to increase the home’s over-
all value for resale.

Whether conducting routine
home maintenance or considering
the addition of a guest room or
breakfast nook, remember that
while homeownership can be a
dream come true, it requires a
great deal of work and responsi-
bility in order to enjoy it and keep
it in good condition.

For more homeownership tips,
visit www.century21.com or a
local CENTURY 21 office.

Homes Need Checkups Too

Make that home repair now. Later, it may cost lots more.

(NAPSA)—Here’s a fact that
you may want to sleep on. Accord-
ing to the National Sleep Founda-
tion, nearly 75 percent of women
between the ages of 30 and 60 are
not getting the eight hours of
sleep they need.

Many women find it difficult to
unwind at the end of the day and
are left tossing and turning, try-
ing to fall asleep and waking up in
the middle of the night. Often
blamed are hectic lifestyles filled
with daily stress, anxiety and
responsibilities, but there may be
more to what’s keeping women up
at night.

If you’re a woman between the
ages of 35 and 55, you may be
experiencing hormone fluctua-
tions due to perimenopause and
menopause, which can cause a
number of physical and emotional
changes including increased irri-
tability, anxiety and night sweats.
These changes may upset your
body’s natural sleep pattern. In
fact, according to a recent study,
sleeplessness is the number-two
complaint of menopausal women. 

Researchers believe that lack of
quality sleep may contribute to
obesity, diabetes, immune system
dysfunction as well as safety issues
such as car accidents and medical
errors, not to mention impaired job
performance and productivity in
other activities.

So how do you get the sleep you
need while your hormones are fluc-
tuating? The key is to help your
body find its natural sleep pattern,
enabling you to drift off to sleep
and wake, ideally eight hours later,

feeling fully rested. There are a
number of things you can do to pre-
pare yourself for quality slumber: 

• Stick to a sleep schedule—
even on the weekends. Going to
bed and waking up at the same
time every day will enable your
body to recognize its natural sleep
pattern.

• Create a relaxing bedtime
routine that will let your body
know it’s time to unwind and pre-
pare for a full night’s rest, like
reading a book, taking a bath and
listening to soft music.

• Maintain a comfortable
sleeping environment. Avoid shar-
ing your sleep space with kids and
pets. Take steps to ensure that the
room temperature, noise level and
darkness will suit you throughout
the night.

• Don’t eat or drink large
amounts before bedtime, which
can make you more likely to get
up in the middle of the night.

• Avoid stimulants such as

nicotine and caffeine, which can
keep you awake.

In addition to lifestyle changes,
there are also over-the-counter
sleep aids available that can help
you get the sleep you need. While
these products effectively put
women to sleep for the night,
some women dislike the morning
grogginess they may cause. Oth-
ers may be concerned about rely-
ing on an over-the-counter sleep
aid for a good night’s rest.

Perhaps the best way for
perimenopausal or menopausal
women to help end their sleepless
nights is to address what’s caus-
ing them. For those who want
help sleeping without side effects,
there are natural supplements
that can help.

Estroven PM, the latest prod-
uct from the leader in women’s
natural supplements, is an alter-
native to sleep aids.  Estroven PM
works in harmony with the body
to help balance hormones and pro-
vide the gentle relaxation needed
to fall and stay asleep each night.

It contains only natural ingre-
dients including the herb black
cohosh, which has been clinically
shown to help relieve hormone-
related night sweats, stress and
irritability. Proprietary herbal
sleep blends in the formula work
quickly to help restore the body’s
natural sleep pattern and allow
you to wake feeling refreshed
and energized, not drowsy or
groggy.  

To learn more about Estroven
PM and request a free sample,
visit www.estroven.com.  

How To Get The Sleep You Need

An effective way to end sleep-
lessness is to address the cause.

Omaha’s Finest Churches 
 
www.sbomaha.com (Come Pray With Us) 
 
www.presbyterianoutreach.com (Come See Us) 
 
www.backtothebibleorg (The Journey Together) 
 
www.gspministries.net (Heartlands Church) 

 

Please Add Your Church 

List Your Web Site 
Here For $25.00 

Bi-Monthly 
Contact 

Advertise@cisusa.info

WORSHIP

COMMUNITY 
ADVERTISERS
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(NAPSA)—Pet owners aren’t
like other people. For many, the
love they have for their four-
legged friend is demonstrated by
their care for his or her well-
being. This is a very personal
practice that some take to more of
an extreme than others.

Dogs are more than just man’s
best friend; most dog lovers say
that choosing the right dog is a lot
like finding Mr. or Mrs. Right. In
fact, 82 percent of dog owners
claim it was love at first sight
when they laid eyes on their
pooch. Moreover, nearly 60 per-
cent admit they are as picky when
selecting a dog as they are when
searching for their perfect mate,
with personality, physical attrib-
utes and pedigree taking top hon-
ors as the crucial criteria against
which to measure their match.

Pushing their love to the limit,
if trapped on a desert island,
nearly 60 percent of those sur-
veyed would want to have their
dog there too, far outranking sig-
nificant others, parents, siblings
and friends as companions of
choice—a good thing, since 55 per-
cent of owners think their pet
exhibits jealousy if they direct
their attention to someone else.

Move over dear, the dog needs
more space. According to those
surveyed, dogs are often the
proverbial kings and queens of
their castles, sharing many every-
day experiences right by their
owners’ sides. In fact, 54 percent
of those surveyed let their dogs
sleep with them in their beds and
24 percent of dog owners said that
they even allow their dogs to eat

off of their plates.
One thing that’s increasingly

apparent: Dogs are part of the
family. Seventy percent of owners
refer to themselves as their dog’s
“mommy” or “daddy,” while more
than 40 percent admit to having
considered caring for their dog a
dry run for caring for a child. In
addition, more than half of dog
owners (62 percent) clearly feel
that it is socially acceptable to fea-
ture their dog in family photos or
holiday cards.

Social circles are as important
to dogs as they are for people.
Forty-five percent of dog owners
claim their pooch has a regular
group of playmates, while 52 per-
cent of those coordinate play dates
at least once a week. And if the sky
was the limit for dog owners,
Oprah Winfrey, Paris Hilton, Jes-
sica Simpson and Brad Pitt top the
list for dog-loving celebrities, who,
along with their dogs, they’d love
to meet for an afternoon play date.

Nowadays, celebrities are often
seen gracing the pages of maga-
zines with their dogs in tow. From
pocket-size pooches to two at a
time, stars are a high-profile
example of the joys of dog owner-
ship. So does all that star power
influence the way everyday dog
owners treat their pets? More
than 50 percent say no way—at
least not when it comes to dictat-
ing choice of breed—and a whop-
ping 85 percent claim the way
celebrities care for their canines
has absolutely no impact on the
way they treat their own.

For pet food and pet care infor-
mation, visit www.pedigree.com.

Survey Shows Americans Love Their Pets

PLEASE LOOK AT THE 
WWW.ASPCA.ORG 

WEB SITE 

(NAPSA)—It wasn’t hard for
Kansas City resident Gladys Gilli-
han to decide that she wanted a
cuddly Miniature Poodle puppy.
She found a breeder who adver-
tised an American Kennel Club-
registered Poodle—complete with
“papers”—and she assumed that
was what she was getting. When
she picked up her puppy, the
breeder said she’d send “papers”
in the mail. 

But the “papers,” which Gilli-
han knew she needed to register
her dog with the AKC, never
arrived. Repeated phone calls to
the breeder went unanswered. 

“All too frequently we hear this
same story from dis-
appointed puppy
buyers,” said Lisa
Peterson of the AKC.
“Some claim they
were intentionally
misled by a puppy
seller who implied
that the dog was
AKC-registrable and
later sent them
papers from another
registry—or they received no papers
at all.” 

With more than 20 different
canine registries in the U.S., the
term “papers” is often confusing to
some first-time puppy buyers.
Each registry has varying stan-
dards and registration criteria, so
puppy buyers should familiarize
themselves with these registries
before they select a breeder. 

The 122-year-old AKC is the
only registry in the U.S. with a
stringent inspections program and
care and conditions policy that
helps ensure the health, safety,
and welfare of the dogs. While a
few registries require dogs to be
purebred (bred from documented

members of a recognized breed
over generations), most have no
system for monitoring their care,
record keeping and identification,
and many will register dogs with
little or no proof of lineage. 

“With a purebred, a large part
of what the consumer is buying is
the dog’s pedigree—proof of its
heritage—which provides insight
into the dog’s eventual appear-
ance, temperament and suitability
to their lifestyle,” added Peterson.
“But if you don’t do the research
and find a responsible breeder,
disreputable breeders or deceptive
retailers may be able to take
advantage of you.”

The following
tips from the AKC
will help ensure
you get a happy,
healthy puppy:

•Find a respon-
sible breeder with
many years of expe-
rience and at least
one dog club affilia-
tion.

•If “papers”
aren’t available at the time of
delivery, wait until the breeder
receives them before you pay for
your puppy.

• Make sure to get “papers”
from the registry you were
promised. Many registries have
similar names and logos.

• If you wish to register your
puppy with the AKC, get proper
documentation. AKC does not
accept registrations from most
other registries. 

• Keep in mind that once you
complete the transaction, there is
often no recourse for an unsatis-
fied buyer.

To find a responsible breeder,
visit www.akc.org.

Puppy Buyers Beware:
All “Papers” Not Created Equal

“LUCKY”

THIS IS A SHELTER DOG THAT WAS 
ADOPTED, THAT EVERYONE LOVES, AND 
WE HOPE THAT YOU FIND AND ADOPT A 

SHELTER PET THAT CAN MAKE YOUR 
HOME AND FAMILY HAPPIER AND MORE  

FULFILLING WITH A NEW FAMILY FRIEND!
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(NAPSA)—If you have high

cholesterol, you have lots of com-
pany.  Nearly 107 million Ameri-
can adults have high cholesterol—
over 50 percent. Almost half of the
consumers with high cholesterol
also have hypertension and nearly
20 percent have diabetes. These
consumers may be taking one or
more different prescriptions for
each separate condition. In fact,
many adults over retirement age
are taking five medications or
more on a daily basis.

A recent nationwide survey
conducted by Roper Starch, an
internationally recognized market
research firm, looked at adults
with high cholesterol and their
concerns about drug safety. Two-
thirds of the consumers surveyed
were concerned about the possibil-
ity that their cholesterol-lowering
medication might have a negative
interaction with the other drugs
they are taking.

In addition, the survey found
that more than 40 percent of
adults have not discussed risks or
side effects of their cholesterol-
lowering therapies with their doc-
tors, emphasizing the need for con-
sumers to communicate with their
doctors about the different pre-
scriptions they take in order to
avoid the possibility of drugs inter-
acting with each other in the body.
Not only do consumers need to

talk to their doctors about these
side effects, but consumers also
need to be educated about choles-
terol. According to the survey, one-
third of adults do not know their
total cholesterol. What’s more,
more than half of the people sur-
veyed do not believe an elevated
LDL, or “bad” cholesterol, is a seri-
ous health risk. In fact, high LDL-
cholesterol is one of the major risk
factors for developing heart dis-
ease or having a heart attack.

Many doctors frequently pre-

scribe a statin to lower choles-
terol. Statins are a group of pow-
erful cholesterol-lowering agents
and many of them require periodic
liver monitoring. But there are
other therapy options besides
statins that can lower cholesterol,
while at the same time reducing
the risk of systemic side effects,
especially involving the liver.  

Nonsystemic medications are
available that, unlike statins, are
not absorbed by the body, and
thus do not travel through the
liver or kidneys. Bile Acid Seques-
trants (BAS) are a class of nonsys-
temic cholesterol-lowering medi-
cines. The number one prescribed
branded BAS, WelChol (coleseve-
lam HCl), is an effective and well-
tolerated option for consumers
with elevated LDL-cholesterol.

If physicians and consumers
spent more time communicating
concerns and increasing cholesterol
education, potential negative side
effects of a consumer’s drug regi-
men may be avoided. Remember,
there is a nonsystemic alternative
available to the more standard cho-
lesterol-lowering therapies that
can help avoid systemic drug-drug
interactions and alleviate con-
sumer concerns about drug safety.

For additional important infor-
mation about WelChol, visit
www.welchol.com or call 1-877-4-
SANKYO.

High Cholesterol: Consumers Worried About Drug Safety

In a nationwide survey, two-
thirds were concerned about
their cholesterol-lowering med-
ication having a negative interac-
tion with the other drugs they
were taking.

WelChol (colesevelam HCL) is a prescription drug that works with diet and exercise to lower LDL (bad) cholesterol. WelChol is not for
everyone, especially those with bowel blockage. Tell your doctor if you have trouble swallowing or severe stomach or intestinal problems. Side
effects may include constipation, indigestion and gas. WelChol has not been shown to prevent heart disease or heart attacks. WelChol has not
been studied in combination with all drugs; tell your doctor or pharmacist if you are taking other medications.

(NAPSA)—Getting the gift of a
new computer or HDTV is always
a turn-on, but to get the most out
of your new high-tech toy and
avoid headaches down the road
there are some things you need to
know. The experts at Dell offer
these tips: 

1. Make sure you transfer own-
ership. For your security, Dell
computers and other products
have a service tag number that
identifies you with your equip-
ment. If your computer was a gift,
you may need to transfer the own-
ership to your name to get the
support you need. Avoid waiting
until you have an issue to take
this important step. Check out the
manufacturer’s support Web site
for more information.

2. Match your warranty to the
length of time you plan to own
your computer or high-end gad-
get. Whether you purchased your
computer or plasma TV or re-
ceived it as a gift,  verify the
duration of your warranty. Is it
what you need? Choose your lim-
ited warranty carefully and be
familiar with the terms. War-
ranties can range from 90 days
to 4 years, and a longer warranty
can help protect your investment
and save you money in the long

run. Out-of-warranty computer
repairs can cost several hundred
dollars. If you plan to travel with
your new notebook computer or
digital music player, consider
accidental damage protection.
Drops, spills and electrical
surges aren’t covered by stan-
dard warranties, making this a
smart buy. 

3. Keep your security software
subscription current. All Dell com-
puters ship with security soft-
ware, but it is critical to extend
the complimentary three-month
trial to an annual subscription
and renew it each year. At around
$79 annually, you can get virus,

spyware, spam, firewall and pri-
vacy protections. If you get hit by
a cyber-pest, you could be facing
hours of troubleshooting, addi-
tional support charges or may
even be forced to buy a new sys-
tem. For more information on how
to help protect your PC, go to
www.dell4me.com/security.

4. Get the additional help you
need. It is also important to know
that “how-to” questions, software
issues and virus or spyware infec-
tions are not covered by hardware
warranties; therefore, you may
want added support. You may also
want help setting up or learning
how to use your new system. Dell
offers new Dell On Call services
ranging from installation to train-
ing to phone-based “how-to” sup-
port to help you with your most
common technology needs. For
pricing and more information, go
to www.dell.com/delloncall.

5. Check out the return policy.
Return periods and policies vary
by retailer and product type, so
it is important to try out your
new gift before the return period
expires. Most retailers charge
return shipping and/or restock-
ing fees, so check your packing
slip or invoice for return policy
guidelines.

Five Tips To Get The Most Out Of Your New High-Tech Toy

HOW LONG? Out of warranty com-
puter repairs can be expensive, so
choose your warranty carefully.
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FREE
EXTERNAL DIAGNOSTIC 

SERVICE
Includes road test, external diagnosis and fluid check. 

Not valid with any other offer.  One coupon per customer. 
Present coupon at time of service. Participating centers only.

$100.00 OFF
Any Rebuilt Transmission Service

1600 AVENUE A
COUNCIL BLUFFS, IOWA

712-328-3818

(NAPSA)—With the start of the
New Year also comes the start of a
new tax season. And for many who
owe back taxes to the IRS or state,
this time of year can be especially
troubling and frustrating.

However, when it comes to un-
paid taxes, there are times when a
“compromising situation” can
actually benefit a taxpayer.

In certain situations, the IRS
will accept what’s known as an
Offer in Compromise, or OIC. This
is when it is unlikely that a tax lia-
bility can be collected in full and
the amount offered to the IRS by
the taxpayer reasonably reflects
what the IRS hopes to collect.

Typically, the person pursuing
this process is someone who hasn’t
paid federal or state income tax for
several years and may be facing an
immediate crisis involving wage or
bank account garnishments, fore-
closures, levies or liens.

Part of the IRS’ willingness to
accept a settlement offer is based on
an analysis of a person’s financial
standing. It is a complicated process
that can take up to 24 months or
more to resolve and involves a debt-
to-asset formula devised by the IRS.

As part of the process, the tax-
payer must present current ver-
sions—covering the last three
months—of the following:

• Bank statements,
• Pay stubs,
• Life insurance statements,
• Utility and phone bills,
• Mortgage statements,
• Car insurance,
• Monthly auto payments,
• Court-ordered payments

such as child support, and 
• The person’s last filed tax

return.
In fact, to be eligible, a person

must be current on all of his or
her tax returns.

Once an OIC is accepted by the
IRS, either installment or lump
sum payments are arranged. 

Once the agreement is in place,
the taxpayer must keep current
on all payments.

While an OIC does offer hope
for those who qualify, it can be a
complicated process. That’s why
many people turn to professionals,
such as JK Harris & Company, for
assistance when filing and negoti-
ating such an offer.

The nation’s largest tax resolu-
tion firm, the company’s staff
includes veteran ex-IRS agents,
CPAs, attorneys and Enrolled
Agents—professionals who spe-
cialize in tax issues and are
licensed to represent taxpayers
before the IRS.

There is a fee for what the com-
pany refers to as its resolution or
representation services. Addi-
tional fees are charged for tax
preparation, audit representation,
use of the company’s emergency
team and use of the Special Assis-
tance Group, which handles larger
and more complex cases.

To learn more, call toll free 1-
800-795-0593 or visit the Web site
at www.settlebacktaxes.com.

g g p

In certain situations, the IRS will
accept what’s known as an Offer
in Compromise to clear up un-
paid back taxes.

(NAPSA)—The U.S. Depart-
ment of Energy estimates that
home- heating prices will jump by
47.5 percent this winter, the
biggest one-year increase in three
decades. But not everyone is going
to be severely affected. There are
things you can do to keep your
home’s energy costs in check.

Heat loss through and around
doors and windows accounts for
more than 25 percent of your
home’s heating and cooling costs,
according to the U.S. Department
of Energy. Among the things you
can do to improve the thermal
integrity of your home is to cover
leaky windows and doors. Adding
storm doors and windows is one of
the quickest and most inexpensive
ways to combat the loss of energy
through the openings of your
home. Storm doors can increase
the energy efficiency of the opening
by up to 45 percent and the U.S.
Department of Energy estimates
that storm windows can reduce
heat loss of the opening 25 to 50
percent. This is a significant differ-
ence for such a small investment. 

When shopping for storm
doors, look for those with overlap-
ping frames. They conceal hinges
and eliminate any gaps that could
allow air to leak through. All
storm doors include weather strip-
ping but others offer additional
protection by featuring double
weather stripping. The storm
doors seal tighter to the home,
improving the thermal barrier. 

Keeping out the cold isn’t the
only use for a good storm window
or door. A good storm product is
actually an “all-weather” manage-
ment tool. They are as effective in
hot weather to keep cool air from

leaking outside. On pleasant
days, you can use them to let the
fresh air in and give your air con-
ditioner a much-needed break.
According to June Eng of Larson
Manufacturing, “Installing a new
energy-efficient storm door or
window not only cuts heating and
cooling costs but also can make a
beautiful difference in your
home’s appearance.” Finding a
color and style that will look good
on your home should be easy, as
there are literally dozens of
options available. Larson, for
example, offers over 40 different
models in traditional and modern
designs.

Larson is America’s number-
one selling storm door manufac-
turer. It has been building storm
windows and doors for over 50
years.

For a look at the available
models, log on to www.larson
doors.com.

Storm Doors Help Cut Heating Costs

You can get a door that offers the
beauty of clear glass with a hid-
den retractable screen for easy
ventilation.

(NAPSA)—People with dia-
betes may soon see new hope
down the road—coming from a
surprising source.

Twenty years ago, Lee Iacocca’s
dynamic leadership brought his
car company back from the brink
of bankruptcy. Now, a decade after
his retirement he’s back, but this
time he’s trying to save lives.
Twenty years ago he made a
promise to his late wife to help
find a cure for type 1 diabetes.
Now, he’s a little closer to making
that promise a reality. 

Through the end of 2006,
Chrysler, Jeep® and Dodge dealers
will donate $1 to JoinLeeNow for
each vehicle sold, an initiative by
the Iacocca Foundation that is
raising funds for a clinical trial to
test a potential cure for type 1 dia-
betes—the disease that kills more
than 200,000 people in the United
States each year. 

“I promised my late wife that I
would help to find a cure for type 1
diabetes in my lifetime. I feel like
we are finally close,” said Iacocca,
Chairman of the Foundation.

JoinLeeNow is raising funds
for a clinical trial at Massachu-
setts General Hospital. The first
phase of the program will test a

potential cure for type 1 diabetes
that has worked in mice. 

“Lee has been and always will
be a big part of the Chrysler Group
family,” said Gary Dilts, Senior
Vice President Sales, Chrysler
Group. “Everyone at Chrysler is
excited that we can be part of the
Iacocca Foundation’s cause.” 

“I know the American people
won’t let me down. Go to
www.joinleenow.org and help me
find a cure for diabetes,” said
Iacocca.

Lee Iacocca Trying to Find a Cure for Diabetes

Lee Iacocca, former car company
chairman and CEO, is working to
find a cure for diabetes.
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LAW OFFICE
Over 25 Years Experience

Special Emphasis On
MOTOR VEHICLES ACCIDENTS

LICENSED IN NEBRASKA & IOWA  FREE INITIAL CONSULTATION
NO RECOVERY - NO FEE

TRAUMATIC BRAIN INJURY - WRONGFUL DEATH - MEDICAL MALPRACTICE

www.TSalerno-Law.com
809 North 96th Street, Suite 100      Phone: 402-502-9002

Omaha, Nebraska  68114                   Fax:  991-0037

ELECTRONIC RECYCLING
SECURE SOLUTIONS
We Recycle All Computer, Office & Medical

Equipment & We Destroy All Hard Drives

www.ElectronicRecyclingOmaha.com
ElectronicRecyclingSS@Yahoo.com

OPEN TO PUBLIC
COME AND VISIT US FIRST!

1725 North 42nd Street 
Bay 7 
Omaha, Nebraska 68111 
Office:  402-556-6877 
Andy:  402-990-7763 

Looking for a Church you can actually enjoy at-
tending while getting to know GOD? 

Please check us out this Sunday at 8:00 AM and or 
9:30 AM or 11:00AM then at 6:00 PM.  We are  
conveniently located at 158 Butler Avenue.   
If you don’t have a Church, GIVE US A TRY!

Stone Bridge Christian Church 
15801 Butler Avenue 
Phone  402-571-2038 
www.SBOmaha.com

LOST SON
TO FIND HIM WILL EVERYONE GO 
ON FACE BOOK & SOCIAL MEDIA

HE WAS BORN ON APRIL 17, 1977 
IN OMAHA NEBRASKA 

CONTACT THE COMMUNITY INFORMATION SERVICE 
AT ADVERTISE@CISUSA.INFO

COMMUNIITY 
ADVERTISERS

www.Tsalerno-law.com (Great Attorney) 
 
www.GoldenCorralOmaha.com (Great Food) 
 
www.Midwest-Video.com (TV Commercials) 
 
www.MundyAndAssociates.com (BusPlanning) 
 
www.DanielClarkInsurance.com (Great Rates) 
 
www.NaredsPeeWeePalace.com (Child’s Care) 
 
www.LittleEnginesOmaha.com (Fine Equipment) 
 
www.HeartlandHopeMission.org (We Will Help) 
 
www.LibertyPlumbing.com (Finest Plumber) 
 
www.LawnAndPatioDecor.com (Finest Products) 
 
 
 
 

THERE IS A REWARD AVAILABLE IF THIS PERSON IS FOUND
AND THERE WILL BE MONEY AVAILABLE - AFTER A  DNA TEST

Omaha’s Finest Churches 
 
www.sbomaha.com (Come Pray With Us) 
 
www.presbyterianoutreach.com (Come See Us) 
 
www.backtothebibleorg (The Journey Together) 
 
www.gspministries.net (Heartlands Church) 

 

Please Add Your Church 

List Your Web Site 
Here For $25.00 

Bi-Monthly 
Contact 

Advertise@cisusa.info

WORSHIP
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(NAPSA)—One bright idea many
homeowners may appreciate is a
more efficient way to light homes.

That’s because research break-
throughs in solid-state lighting
(SSL) technology have the potential
to transform how homes are lit and
help homeowners save energy and
money. Solid-state lighting technol-
ogy shows promise of more than
doubling the efficiency of current
lighting systems, making it one of
the best options for reducing home
energy use and costs.

Today’s Technology
Just as transistors replaced

vacuum tubes 50 years ago, and
just as flat panel displays are now
replacing cathode ray tube moni-
tors and televisions, experts
believe that solid-state lighting
will take the place of incandescent
and fluorescent lighting—moving
the technology from glowing wires
to semiconductors.

The SSL device that most con-
sumers recognize today is the
LED, or light emitting diode.
LEDs have been around since the
1960s, and are commonly found in
digital clocks and remote controls.

Recent technology advances
have opened the door to specialty
applications where the durability,
impact resistance, and long life-
time of SSL devices offer huge
advantages. Communities around
the country are now installing
SSL traffic lights that will save
big on maintenance costs.

Tomorrow’s Home
Research to achieve further

technology advances is focused on
improving the energy efficiency,
performance, and cost of white-
light SSL sources. Advances in
these areas will result in SSL
technologies that can compete in
the general lighting market and
deliver significant energy savings.

SSL technology is fundamen-
tally different from conventional

lighting technologies, enabling
completely new and different
approaches to household lighting.
Tomorrow’s home will mount SSL
devices in the floors, walls, ceiling,
and even the furniture, providing
light that can be tuned to any
shade or intensity desired.

Desktop lamps will no longer
be needed—the desk itself could
be illuminated. Thin films of solid-
state light could be integrated
with surfaces—even windows—to
provide both light and information
displays. Smart lighting environ-
ments could respond to our chang-
ing needs and activities, making
our homes more comfortable while
reducing energy use and costs.

Much of the research that is
developing new applications for
SSL is supported by investments
made by the U.S. Department of
Energy (DOE). At the same time,
DOE commercialization support
strategies—such as developing an
Energy Star® designation for new
SSL products—are designed to
ensure that DOE research invest-
ments result in successful technol-
ogy commercialization. To learn
more, visit the Web site at
www.netl.doe.gov/ssl/.

A Bright Idea May Change Home Lighting

Solid-state lighting has the
potential to more than double the
efficiency of today’s typical light-
ing systems, making it one of the
best options for reducing energy
use and costs in our homes.

(NAPSA)—Toilet terror. It
strikes nearly 175,000 Americans
emotionally and financially every
day. What is toilet terror? 

“Toilet terror is the fear of em-
barrassment when you clog a toi-
let,” explains Peggy Ward, chief of
toilet security for the SCOTT®

Clog Clinic. “When a clog occurs,
it not only unnerves you, it re-
quires a great deal of emotional
strength to clear the pipes and, in
some cases, it requires profes-
sional attention.” 

This year SCOTT® Tissue is
bringing consumers a solution to
toilet terror—the SCOTT Clog
Clinic.

The SCOTT® Clog Clinic is an
authority in fields of flush-ability
and septic safety. Simply, it seeks
to take the fear out of flushing.
Ward has been a member of the
SCOTT Clog Clinic for nearly a
decade and has spent countless
hours studying ways to prevent
toilet terror. The SCOTT Clog
Clinic’s researchers have tested
dissolvability since 1996. To en-
sure sewer and septic safety, the
Clog Clinic tests how well SCOTT
Tissue moves through plumbing
systems and how quickly it breaks
up during a flush. Through these
tests, the Clog Clinic found
SCOTT Tissue breaks up four
times faster than the leading
brand. And, using the right toilet
paper can help prevent clogs.

While a blocked toilet is a risk
at any time, the possibility in-
creases during high-traffic bath-
room times, such as halftime of
football games, especially the Big
Game, Black Friday and during
the holidays. 

The SCOTT Clog Clinic offers
this advice to help forestall a clog: 

• Flush Power. To strengthen
the power of your toilet’s flush,

use a small mirror to check the
series of holes that sit under the
rim of the bowl to check if they’re
blocked with mineral deposits or
grime. Poke each hole clean with a
length of wire clothing hanger.
Flush the toilet to remove loos-
ened deposits. 

• Know your roll. A bath tis-
sue such as SCOTT® 1000ct and
SCOTT® Extra Soft dissolves four
times faster than the leading toi-
let paper brand—clearing your
pipes quicker. A toilet paper that
dissolves quickly offers the com-
mon-sense solution to prevent
clogging.

• Are you at risk? People
with septic systems, older homes,
bad flushing habits and low-flow
toilets are at a higher clogging
risk than others. 

• A toilet is not a wastebas-
ket. Keep a wastebasket in the
bathroom for the disposal of cot-
ton swabs, dental floss, disposable
diapers, feminine products, etc. 

• Accidents may happen. Do
not leave small objects on the
back of your toilet that have the
potential to fall in and cause a
clog.

Visit www.ScottCommonSense.
com for further common-sense tips
and advice.

To Avoid Toilet Terror, Visit The Clog Clinic

A toilet paper that dissolves
quickly offers the common-sense
solution to prevent clogging.

(NAPSA)—When it comes to
accident insurance claims, many
people start at the top.

Minor head injuries are far and
away the top reason claims are
filed on Colonial Life & Accident
Insurance Company accident poli-
cies. Of the nearly 74,000 accident
claims Colonial received in 2004,
more than 8,300 were for a super-
ficial head injury such as a cut,
bump or scrape.

The top 10 injuries resulting in
an accident claim include:
1. Superficial head injury—11.3%
2. Ankle sprain or strain—3.6%
3. Neck sprain or strain—3.3%
4. General trauma—3.0%
5. Open wound—2.6%
6. General joint pain—2.4%
7. Finger wound—2.4%
8. Back sprain or strain—2.2%
9. Broken forearm—2.1%

10. Lower back pain—2.0%
Most accident victims who file a

claim hurt themselves at home or
at play—and not while driving or
riding in a car, Colonial reports.
“Almost all the top 10 diagnoses are
the result of an injury that occurred
off the job and do not involve a motor
vehicle accident,” says Mike Glover,
Colonial Supplemental Insurance’s
vice president of claims.

Workers’ compensation insur-
ance doesn’t cover injuries that
occur off the job or children and

others who are not employed.
Major medical plans typically do
cover treatment for accidents but
usually include deductibles of sev-
eral hundred to a thousand dol-
lars and may have separate
deductibles or copayments for
emergency room visits. Accident
insurance coverage, offered by
companies such as Colonial, can
help protect families against these
unexpected and sometimes signifi-
cant expenses.

“No one plans to have an acci-
dent,” Glover says. “With the right
insurance protection, you can
worry about getting better and not
about paying the bill.”

To learn more, visit www.colo
niallife.com.

Head Injuries Top Accident Insurance Claims

More than one in 10 accident
claims at one insurance company
involve minor head injury.

Colonial Supplemental Insurance is the marketing brand of Colonial Life & Accident Insurance Company.

(NAPSA)—What’s cooking in
America’s kitchens? Smart recipes
for saving time and money. 

That’s the word from Cat Cora,
a TV personality, chef, author and
working mother. Cora says the
latest trend in housework involves
using simple shortcuts to make
quick, healthy meals and to make
cleanup easy—all with the ulti-
mate goal of spending more time
with family. She offers this look at
what Americans are up to: 

Tools Of The Trade
Busy parents are using tools in

their kitchen that are small, acces-
sible and convenient—like indoor
grills, sandwich makers and slow
cookers. Cora says consumers are
willing to invest in better-quality
tools and technology—as long as
they’re easy to use and clean.

Smart Meals
Cora says busy parents are

looking for quick, healthy meals to
serve their families. They often
hit the grocery stores for high-
quality dishes, such as roasted
chicken or gourmet salads that
can easily be personalized or sup-
plemented. The meals can help
save time in the kitchen, without
sacrificing nutrition. 

Quick Cleanup
Those who invest in high-quality

tools for cooking say they also want
high-quality cleaning products.
Cora says, “Parents use Dawn
Direct Foam because it’s the latest
innovation in dishwashing.” The
foam absorbs 10 times more grease
than traditional dishwashing liq-
uids and doesn’t sweep grease from
dish to dish, sink or sponge. 

So the next time you’re looking
to cut time in the kitchen, it may
help to follow Cora’s recipe: Find
smart meal ideas and products for
easy cooking and cleanup.

A Look Inside America’s Kitchens

Busy mom Cat Cora suggests
some ways to save time in the
kitchen.
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(NAPSA)—Americans are now
living longer than ever before.
That’s good news, but there can be
a down side. 

Since advanced age is a pri-
mary risk factor for Alzheimer’s
disease (AD), the possibility of
millions developing it can be a
daunting prospect for families and
for society. 

Right now there are about 4.5
million Americans with the dis-
ease. By 2050, as many as 16 mil-
lion could be affected. One in ten
Americans 65 and older and al-
most half of those over 85 are at
risk. For every person with Alz-
heimer’s, it’s estimated there are
one to four caregivers.

AD is a gradual, degenerative
brain disease affecting a person’s
personality, ability to manage
daily activities and capacity to
remember, think, use language
appropriately and learn new
things. If you suspect that you or
a loved one may have AD, the first
step is to seek medical attention
to find the cause. Sometimes
another condition which is treat-
able may be causing the symp-
toms, or if it is AD there are new
medications that may be able to
delay the progression of symptoms
if begun early in the course of the
disease.

Caring for someone with AD is
a long, ever-changing journey.
It’s helpful to start planning as
early as possible in the illness
and to seek help when you need
it. When a loved one has Alz-
heimer’s disease, there are ways
to make life easier and to help

both you and your loved one cope
with the condition. 

• Focus on the positive. Let
small successes bring satisfaction. 

• Continue to communicate
with your family member and
always treat him or her as an
adult.

• Be patient with yourself as
well as your family member. 

• Don’t be afraid to experiment
and try new ways to best meet his
or her needs. 

• Be prepared to anticipate
hazards and adjust the environ-
ment. Potential dangers can in-
clude smoking, cooking, power
equipment, steps, scatter rugs,
swimming pools, household clean-
ers, medications and razor blades. 

• Use night lights, install grab
bars in the bathroom and lower
the hot water temperature to pre-
vent burns. 

• Try to establish a structured,
daily routine including pleasur-
able activities such as listening to
music and household tasks your
loved one can perform. 

• Consider speaking with an
elder-law attorney early in the
illness. Your family member may
want you or someone else to
make financial and health-care
decisions.

• Focus on feelings, not facts
and  be  aware  o f  nonverba l
communication.

• As a caregiver, you also need
to remember to take care of your-
self. Eat properly. Get adequate
rest and exercise. When you can,
schedule recreation and relax-
ation away from the situation. 

• Consider joining a caregiver
support group. It can provide both
emotional support and practical
assistance.

• Become an educated care-
giver—gradually. Too much infor-
mation at one time can seem over-
whelming. One good source is a
free booklet from the MetLife
Mature Market Institute called
“Alzheimer’s Disease—Caregiving
Challenges.” It’s part of the Since
You Care series of guides created in
cooperation with the National
Alliance for Caregiving. It includes
advice, resources, checklists and
encouragement. You can get a copy
by calling 1-203-221-6580, e-mail-
ing maturemarketinstitute@
metlife.com, visiting www.mature
marketinstitute.com or writing to
MetLife Mature Market Institute,
57 Greens Farms Road, Westport,
CT 06880.

Dealing With Alzheimer’s Disease

When a loved one has Alzheimer’s
disease, there are ways to make
life easier.

(NAPSA)—Doctors have good
news for women with a common
medical condition. Whereas once
the only option was surgery, a less
drastic solution may help suffer-
ers of uterine fibroids. 

Uterine fibroids are the most
common benign tumors within the
female reproductive system. While
the majority of uterine fibroids
are diagnosed and treated in
women between the ages of 35
and 54, fibroids can and do occur
in women under the age of 35,
even as young as the early 20s.
Clinical studies also note that
African-American women are
especially susceptible to develop-
ing uterine fibroids. 

More than 600,000 women
undergo hysterectomies in the
United States each year, but some
doctors believe that many women
do not need this drastic operation.
In fact, according to medical stud-
ies, nearly 90 percent of hysterec-
tomies are performed for benign
reasons.

“Women should be made aware
of all available options for treating
their uterine fibroids,” says Dr.
James Benenati of Baptist Cardiac
& Vascular Institute in Florida.
“Hysterectomy is a major surgery—
it’s not an easy procedure. So, it
shouldn’t be the first treatment
that is recommended to a patient
after medical management.” 

A hysterectomy is the complete
removal of the uterus, which re-
quires general anesthesia, up to

four days of hospitalization and
usually takes five to six weeks to
recover. Hysterectomy may also be
associated with potential physical,
emotional and sexual complica-
tions and compromises any chance
for future pregnancy. 

Fortunately, doctors say there’s
a better way. Numerous studies
confirm the efficacy and safety of
uterine fibroid embolization (UFE)
as an alternative treatment option
to hysterectomy. It’s a safe, effec-
tive and proven treatment for
symptomatic fibroids and an alter-
native to the more invasive hys-
terectomy. During a UFE proce-
dure, the interventional radiologist
(IR) injects tiny particles into
blood vessels to block the blood
supply and shrink the fibroids.
The procedure is performed in
about an hour and does not

require general anesthesia. For
many women, it’s been a welcome
alternative to hysterectomy. 

Results of a recent five-year
study reveal that more than 70
percent of women experienced sig-
nificant long-term relief after
UFE. Additionally, because UFE
maintains the uterus, there is still
a possibility of pregnancy after
UFE, as studies have shown that
women can get pregnant after the
procedure and have successful
term deliveries.

“I didn’t want to have a hys-
terectomy because of the long
recovery time and because of the
immediate menopause changes my
body would have to go through,”
says Pamela Smith of Miami, a
patient treated by Dr. Benenati.
“I’m happy that I decided on the
UFE procedure—it was not very
painful. I recovered quickly and my
symptoms have been eliminated. I
finally got my life back.” 

Furthermore, the American Col-
lege of Obstetricians and Gynecolo-
gists (ACOG) includes UFE as a
treatment option for uterine
fibroids in its brochure. ACOG
describes the procedure, reviews
some of the complications, espe-
cially for older women, and advises
that women should discuss with
their physician if UFE is for them.

To locate an IR who performs
UFE, go to www.ask4ufe.com or
call 877-ASK-4UFE. If treatment
is necessary, talk to an IR to see if
UFE is the right choice for you. 

A Nonsurgical Option For Fibroids

Doctors now have a proven alter-
native to treat fibroids with long-
term relief.
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(NAPSA)—Job seekers can face
the future with confidence—hiring
demand is expected to be strong,
offering them a chance to find a
new position that provides fresh
opportunities and maybe even a
few more bucks. 

“U.S. businesses are confident
about the strength of the economy
and are actively hiring in antici-
pation of further expansion,” said
Steve Pogorzelski, Group Presi-
dent, International for Monster
Worldwide, parent company of
Monster.com.

According to Pogorzelski, cur-
rent hiring trends suggest pros-
perity in the New Year for job
seekers across much of the coun-
try. The Monster Employment
Index, a measure of online job
demand culled from more than
1,500 Web sites, recently reached
an all-time high this season. This
indicates that the improving U.S.
economy is helping to create an
ever-increasing number of new job
opportunities.

Several industries are expected
to have strong recruitment activ-
ity. According to the Monster
Employment Index, workers look-
ing for employment in IT, finance,
health care, real estate and gov-
ernment will benefit from in-
creased online job availability. 

When pursuing a new job,
seekers should remember that
first impressions are key, and that
a thoughtful resume and positive
attitude are the most integral
assets to open the door of opportu-
nity. Given that a resume and
cover letter are generally the first
point of contact with an employer,
seekers should tailor these docu-
ments for each desired position.
The most important part of a
resume is the top third of the first
page. Seekers should aim to place
their most marketable skills and

experience in that section to
ensure they stand out. 

Seekers should also prepare at
least one thought-provoking ques-
tion before each interview. This
demonstrates that they’ve re-
searched the company as well as
the specific job they’re hoping to
land. When seekers establish that
they are engaged learners and lis-
teners, they prove that they will
also be engaged workers, and a
better investment for the em-
ployer overall.

Lastly, seekers shouldn’t always
jump at the first job offer that
matches their salary requirements.
While the prospect of making more
money is certainly enticing, there
are other factors to consider. Savvy
candidates will keep in mind that
there are a variety of non-monetary
factors that contribute to overall
happiness and job satisfaction.
These benefits, which may include a
collegiate corporate culture, flex-
time, telecommuting and on-the-job
training, can vastly improve the
quality of a job—and ultimately—
one’s career. In considering offers,
seekers should remember they can
be more selective in this job market. 

For additional advice and infor-
mation on hiring trends, visit Mon-
ster’s New Year Featured Report at
h t t p : / / f e a t u r e d r e p o r t s . m o n
ster.com/newyear/.

Good News About New Jobs

(NAPSA)—If you’re about to
retire, here’s some good news and
bad news. At least 10 percent of
the people who reach age 67 will
live to 95! (National Vital Statistics
Vol. 52, No. 14, February 18, 2004)
Good news indeed, but it also
means stretching your precious
retirement savings a lot longer. 

Here’s some advice you can
bank on about getting the most
from your retirement funds. The
first step is speaking to a profes-
sional trained in the financial
issues that impact you, the
retiree. In many cases this will
mean speaking to a Certified
Retirement Financial Advisor
(CRFA™), a professional who will
be able to advise you on these
important retirement issues:

• How to reduce or eliminate
tax on your Social Security income.

• How to harvest your assets
to make them last the longest.

• The scientific way to divide
your investments to make sure
your money outlasts you.

• Long-term care or Medicaid?
How these work for financing
health care in later years.

• Managing your IRA—why
leaving your IRA to your children
could turn out to be the opposite
of what you hope to accomplish.

• Reverse mortgages—how do
they work and can they give you
extra income for a comfortable
lifestyle?

• How to protect your assets
from liability, taxes and catastrophe.

• Why estate planning is criti-
cal to everyone no matter your

level of assets—don’t create need-
less heartache for heirs.

CRFA™ graduates are experi-
enced financial advisors who take
the additional four-day training in
specific retiree financial issues.
Then, they must pass a four-hour,
closed-book exam and complete 15
hours of continuing education
annually in financial issues spe-
cific to retirees to maintain their
competence.

A survey of over 10,000 retirees
ranked these three issues of top
importance in selecting a financial
advisor: 1) Years of experience the
advisor has, 2) Whether the advi-
sor is a specialist in retirement
issues and 3) Whether the advisor
has credentials from specialized
training. To find someone with all
three, visit www.retirement-finan
cial-advisor.com.

Getting More from Your Retirement Savings

GOOD NEWs for baby boomers
about to retire. There’s more to
do and more time to do it in.

(NAPSA)—One of the Depart-
ment of Veterans Affairs’ (VA)
highest priorities is ensuring that
America’s 24 million veterans are
aware of the benefits available to
them as a result of their military
service.

VA is reaching out particularly
to veterans who have an injury or
medical condition they believe is
related to their active military
service to encourage them to con-
tact their local VA regional office
for information about the VA Dis-
ability Compensation Program. 

VA wants to do everything pos-
sible for the nation’s newest veter-
ans coming home from Iraq and
Afghanistan, and also make sure
that the veterans who served in
earlier periods, wartime or peace-
time, are not overlooked. Even
veterans of conflicts long past who
have never filed a claim for dis-
ability benefits may still be eligi-
ble, and VA regional office employ-
ees across the nation can assist
them.

Veterans who received a VA
disability compensation rating
many years ago and whose ser-
vice-related disabilities have pro-
gressed in severity should also
contact their local regional office
for assistance in submitting a
claim for increased benefits. 

VA efforts to inform veterans
about their disability compensa-
tion benefits face a special chal-
lenge with older veterans who
may not have been in touch with
VA for decades, or who may not be
aware of the entire range of
expanded veterans’ benefits avail-

able to them or their families.
Veterans should not hesitate to

contact VA and apply for the bene-
fits they have earned in service to
our country. While VA cannot
guarantee that all benefits claims
will be granted, VA cannot grant
benefits unless veterans file or
reopen their claims. 

Veterans and their families
may call the VA toll free at 800-
827-1000 or visit the veterans
benefits Web site at http://www.
vba.va.gov/. Claims for disability
compensation or other benefits
may be filed in person, electroni-
cally, or by mail. 

VA also encourages veterans
to seek assistance from the vari-
ous national, state and local vet-
erans groups and service organi-
zations. Information on veterans
organizations can be obtained at
h t t p : / / w w w 1 . v a . g o v / v s o /  o r
http://www.va.gov/partners/state
office/index.htm.

VA Reaches Out To Veterans Of All Generations

(NAPSA)—As the temperature
drops, think before you reach for
the thermostat. A colder winter
and higher fuel prices are likely
to drive up residential heating
bills between 30 and 47 percent
this year, according to a recent
report by the U.S. Energy Infor-
mation Agency. That makes it
more important than ever before
that homeowners take proactive
steps to conserve energy in their
homes. The North American
Insulation Manufacturers Associ-
ation (NAIMA) reminds home-
owners a well-insulated home is
the key to controlling costs with-
out sacrificing comfort. 

If your home is more than 10
years old, it is probably among the
more than 63 percent of American
homes that Harvard University
found are underinsulated by
today’s standards. 

The first step homeowners can
take is to ensure that their homes
are insulated with the proper
amount of fiberglass insulation or
R-value. The higher the R-value,
the greater the insulating power.
This not only includes insulation in
attics but also in basement walls,
floors above vented crawl spaces,
cathedral ceilings, and floors over
unheated garages or porches. Some
of these areas may be hard to

reach, but any additional insula-
tion will help keep your home more
comfortable. Most homes would
benefit from adding an R-30 fiber-
glass in their attics.

At NAIMA’s Web site, www.Sim
plyInsulate.com, you can find help-
ful tips and free literature on how
to add fiberglass insulation to a
home and how to hire an insula-
tion contractor. The site also offers
information on a new Federal Tax
Credit for insulation and local
rebates that may be available in
your area for increasing the energy
efficiency in your home. 

Check out other great energy-
saving tips at The Alliance to Save
Energy (www.ase.org/content/arti
cle/detail/924) and the U.S.
Department of Energy site at
www.eere.energy.gov/consumer/. 

Insulation Can Help Keep Home Heating Costs Reasonable

By insulating your home prop-
erly, you can cut costs.
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Omaha’s Finest Churches 
 
www.sbomaha.com (Come Pray With Us) 
 
www.presbyterianoutreach.com (Come See Us) 
 
www.backtothebibleorg (The Journey Together) 
 
www.gspministries.net (Heartlands Church) 

 

Please Add Your Church 

List Your Web Site 
Here For $25.00 

Bi-Monthly 
Contact 

Advertise@cisusa.info

WORSHIP

Dae’mon Stevenson - Servant Leader

“YOU ARE ENOUGH”

BIBLE STUDY
TUESDAY  -  7:15 PM

THE CITADEL WORSHIP CENTER
402-704-6550 (Dinner Served At 6:45 PM)

Sunday Service:  9:11am

TheCitadelOmaha@gmail.com

www.CitadelOmaha.org Columbus Park Community Center
1515 South 24th Street
Omaha, Nebraska  68108

Door Service

402.521.0335
GARAGE DOORS - OPENERS

DaltonBrothersllc18@qmail.com

Dalton Brothers LLC

Licensed & Insured
Residential & Commercial

Justin Dalton, Owner

  Call Us First 
      For Help!

$600.00 
Space Available 

Contact 
Advertise@cisusa.info
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(NAPSA)—Internet access and
the ability to reach anyone, any-
where, via phone, e-mail or excit-
ing new technologies such as video
mail is something many of us take
for granted nowadays. 

But some experts say a critical
resource that helps ensure these
modern conveniences are available
to—and affordable for—Americans
is under attack, and consumers
could suffer as a result. 

In the early days of telephony,
Congress recognized that univer-
sal access to communications ser-
vices would be vital to the nation’s
growth and prosperity. It estab-
lished a policy of “universal ser-
vice,” which ensured the availabil-
ity of comparable telephone
service at comparable prices for
all Americans. The Universal Ser-
vice Fund (USF) was created to
help make this a reality. 

USF support enables phone
companies to build and maintain
the infrastructure needed to con-
nect all Americans to the network.
Analysts say it’s the main reason
why, today, 94 percent of Ameri-
can households receive telephone
service. USF is also why every-
one’s phone service costs about the
same—whether you live on a
remote farm or in a high-rise
apartment building in a bustling
urban metropolis. In addition, the
fund helps keep businesses, orga-
nizations and schools connected,
and that helps create jobs, raise
the tax base and drive local
economies across the country. 

Congress and the Federal Com-
munications Commission continue
to focus on updating the nation’s
communications laws. Some are
calling for the elimination or
reduction of USF support—a move

many say would result in skyrock-
eting telephone bills and threaten
the quality of communications ser-
vice to rural communities. 

But regardless of how they
say it should change, most people
in Washington agree that the
universal service program needs
to be updated. While the USF
has accomplished the job of
delivering Americans essential
voice communications, the next
step is the “high-tech connect”—
expanding broadband-capable
networks so that all Americans
have access to the opportunities
provided by advanced communi-
cations technologies. 

Proponents of the high-tech
connect say USF support is criti-
cal to ensuring that phone compa-
nies are able to provide quality,
affordable communications ser-
vices to everyone, everywhere.
Contact your congressional repre-
sentative to learn more and to tell
him or her your views on preserv-
ing the Universal Service Fund.
For additional information, visit
www.ntca.org. 

Communications Connectivity: The New Debate

The Universal Service Fund
helps make modern connectivity
possible for all Americans.

(NAPSA)—There’s good news
for seniors who may have a gam-
bling problem. A free national
helpline offers information and
resources. This is fortunate,
because when it comes to gam-
bling, the stakes for many seniors
may be higher than they suspect. 

The number of seniors who
gamble has grown; in fact, seniors
have become one of the fastest-
growing groups of gamblers. 

A recent study found that gam-
bling is the most frequently iden-
tified social activity among adults
over 65. Some gaming venues pro-
vide bus transportation, free or
discounted meals, special rewards
and other prizes that attract older
individuals. Playing slot machines
tends to be the type of gambling
seniors prefer at casinos, but se-
niors may also be found at race-
tracks, off-track betting parlors,
bingo games or purchasing lotto
tickets.

Gambling for many seniors is a
social activity that affords them
an opportunity for excitement in
safe, friendly surroundings. 

However, experts say that se-
niors are often more vulnerable to
gambling problems for a variety of
reasons. They may use the dis-
traction of gambling to escape the
loss of a spouse or a medical con-
cern. The attention of the casino
staff may temporarily reduce feel-
ings of loneliness or depression.
Some may have financial prob-
lems they are hoping to overcome. 

Unfortunately, there are those
who may have difficulty under-
standing that, for them, gambling
may be a problem. They may be
overspending and neglecting their

nutrition, lack funds for medication
and other medical needs or have
less working years left to recoup
the financial losses due to gam-
bling. Other seniors may have lim-
ited finances and are looking for a
“big win to set myself up for life.” 

It is not unusual for a senior
with gambling concerns to not
seek help, telling himself or her-
self “at my age, I should have
known better,” and to have embar-
rassment. Unfortunately, in some
cases, things can spiral out of con-
trol rather quickly. 

For example, one woman
recently told experts that over a
period of five and a half years, she
had embezzled over a quarter of a
million dollars. Being a grand-
mother didn’t prevent her from
being charged with five felony
counts and serving just over a year
in prison. 

To learn more or to find help,
call (800) 522-4700 toll free or
visit www.ncpgambling.org. 

Some Seniors Are Gambling More Than Money

Experts say that seniors are
often more vulnerable to gam-
bling problems for a variety of
life factors. 

by Lisa Chavis, RPh
(NAPSA)—Cigarettes kill an

estimated 440,000 Americans each
year and are a major cause of lung
cancer, heart disease, bronchitis,
emphysema and stroke. While
kicking the habit can be difficult,

more than 3 million
Americans do quit
every year. 

The use of nicotine
replacement thera-
pies (NRTs) can be an
effective way to quit.
They provide a mea-
sured dose of nicotine
to help ease physical
withdrawal symp-
toms. NRTs are most

effective when used in combination
with behavioral change programs. 

Below are various types of nico-
tine replacement therapies avail-
able as FDA-approved over-the-
counter products. Before starting
any cessation regimen, consult
your doctor or pharmacist. 

Nicotine patch: The patch is
applied to your skin and delivers
small, controlled doses of nicotine
into the bloodstream. Some forms
are also available by prescription.

Nicotine gum: Nicotine gum
contains enough nicotine to reduce
the urge to smoke. Because it takes
longer for the chemical to reach the
brain, its effect is less intense.

Nicotine lozenges: These are
hard candies that release nicotine
as they dissolve. Users reduce the
number of lozenges until they are
nicotine-free.

The following are NRTs avail-
able by prescription only.

Nicotine inhaler: These ciga-
rette-like devices let you inhale
nicotine while providing substan-
tially less than a real cigarette. 

Nicotine nasal spray: The
nicotine is sprayed into the nos-
trils, where it is rapidly absorbed.
The spray delivers a nicotine hit
much faster than any other NRT. 

Research has shown that smok-
ers who use nicotine replacement
therapy products and participate
in a behavioral change program
can double their chances of quit-
ting. Nicotine-free cessation aids
have also been effective. 

Bupropion and Varenicline:
Bupropion is an antidepressant
drug that dramatically reduces
nicotine’s physical withdrawal
symptoms. Varenicline is a pre-
scription drug that can partially
activate nicotine receptors in the
brain, reducing a person’s craving.

Hypnosis: Hypnosis puts peo-
ple into an altered state of mind
where they become more suscepti-
ble to suggestion. 

For more information, visit
www.medco.com.

Lisa Chavis, RPh, is a lead
pharmacist for the Drug Utilization
Review (DUR) department at
Medco Health Solutions, Inc. Her
books include “The Family Phar-
macist” and “Ask Your Pharmacist.”

Making It Easier To Quit Smoking

Lisa Chavis,
RPh

More than 3 million Americans
quit smoking every year.

(NAPSA)—In today’s busy, fast-
paced world, family dinner is more
important than ever. Dedicating
the dinner hour to family time
allows parents and kids to catch
up and enjoy a delicious meal
together. Yet many parents strug-
gle to find a convenient, easy-to-
serve dish that they can feel good
about and that their kids will love. 

Increased attention to better-
for-you options such as whole
grains, fiber, fresh fruit and veg-
etables has parents thinking
about alternative food choices.
Yet many of these options are
often met with a less-than-enthu-
siastic response by children and
preparing these dishes can take
precious time. 

Many companies are beginning
to offer choices that satisfy par-
ents’ nutrition requirements and
kids’ taste preferences. For exam-
ple, Back to Nature products are
based on the principles of no arti-
ficial flavors or preservatives and
the company recently introduced a
version of a familiar dinner
favorite, macaroni and cheese,
with its new Harvest Wheat
Elbows & Cheddar Pasta and
Sauce. Offering the best of both
worlds, the new pasta dinner has
eight grams of whole grain per
serving and will satisfy parents
searching for convenient meals
while still delighting kids who
want a great-tasting dinner option.

“The new Back to Nature Har-
vest Wheat Elbows & Cheddar
Pasta and Sauce has the same

great flavor, color and texture of
the much loved classic, but offers a
boost of whole grain fiber and con-
tains zero grams of trans fat and
no hydrogenated oils,” said Donna
Prizgintas, celebrity chef and
mom. “It’s an easy way to incorpo-
rate a delicious whole grain option
into your family’s diet.”  

Prizgintas suggests using the
new pasta dinner as a way to
incorporate other healthful items
to your dinner table and offers the
following tips: 

• Increase the amount of bene-
ficial nutrients in your dinner and
get the whole family involved by
letting each person add his or her
own favorite vegetable to the
pasta dish, like sliced cherry
tomatoes, steamed green beans or
broccoli

• Add protein and a Tex-Mex
flavor to the pasta dinner by mix-
ing in options such as lean ground
beef or turkey, with a touch of
salsa to spice it up.

For more delicious dinner and
snacking ideas for the family, visit
www.backtonaturefoods.com.

Bring Family And Dinner Back Together
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(NAPSA)—It is no secret that
diabetes is reaching epidemic pro-
portions across the nation. Accord-
ing to the newest data from the
Centers for Disease Control and
Prevention, diabetes is the sixth
leading cause of death in the U.S.
and can lead to serious complica-
tions such as heart disease, kid-
ney failure, blindness and lower
limb amputations. 

Despite the introduction of new
treatments in recent years, many
patients still struggle to manage
their diabetes. Results from a
recent International Diabetes Cen-
ter (IDC) survey show that more
than 50 percent of patients with
type 2 diabetes describe their
health as “poor” or “fair,” and more
than 25 percent say their health
has worsened over the past year.
This finding emphasizes the impor-
tance of people with diabetes and
their physicians effectively commu-
nicating to identify ways to
improve patients’ overall health.
While the survey shows people
with diabetes and their physicians
value regular discussions, there
still appear to be several communi-
cation gaps that should be resolved. 

Survey Cites Disconnect
between Patients 
and Physicians

The IDC survey data reveal a
frequent lack of communication
between people with diabetes and
their physicians, especially when

it comes to integrating diet and
exercise into their lives. While 98
percent of patients surveyed rec-
ognized that diet and exercise are
critical to managing their dia-
betes, a full 60 percent of them
also said they would rather take a
drug than change their lifestyle.
The reality is that physicians are
not having the effect they hope for
in motivating their patients to
make healthy choices, as nine out
of ten of those surveyed said get-
ting their patients with diabetes
to commit to a regular diet and
exercise plan is the biggest chal-
lenge they face in helping them
manage their disease. 

Finding the right type 2 dia-
betes therapy can also be difficult.
Eighty-eight percent of patients
and 92 percent of physicians sur-
veyed felt there is a need for bet-

ter treatment options. In addition,
both patients and physicians
expressed frustration with the
side effects of hypoglycemia and
weight gain that can occur with
the use of common type 2 diabetes
therapies.

Dr. Richard Bergenstal, execu-
tive director at IDC, acknowl-
edged that physicians and health-
care providers need to better
understand why some people with
diabetes are not successful in
gaining control over the disease.
“We conducted this survey to shed
some light on why these patients
are having difficulty managing
their diabetes using currently
available treatments. We hoped to
get a better grasp on how we
might solve this problem.” 

Bridging the Gap 
Identifying the communication

gap between patients and their
physicians is one aspect of gaining
control over diabetes. According to
Dr. Bergenstal, these survey
results show the importance of
clear communication between
patients and their doctors, as part
of an overall diabetes management
plan. “Treating diabetes is a full-
time commitment that requires a
significant support system for the
patient. Doctors, nurses, family
members and friends all play cru-
cial roles in helping patients
manage the disease,” said Dr.
Bergenstal.

National Survey Shows New Treatment Options Are Needed 
For People With Type 2 Diabetes

Talk to your doctor to identify
ways to improve your diabetes
control.

(NAPSA)—Plasma TVs are a
hot commodity, ranking among
the top five items on U.S. adults’
“wish lists” according to the Con-
sumer Electronics Association.
With their crisp, clear images and
bright, vibrant colors packaged in
a sleek design that appeals to
both men and women, it might
seem like everyone wants a
plasma TV. So what do you do if
you’re longing for a new flat
screen plasma TV and your signif-
icant other isn’t convinced? 

Here are some tips from the TV
experts at Pioneer Electronics
(USA) Inc. on how to sell your sig-
nificant other on a high-definition
plasma television.

Persuading Him 
Think it’s the man in the family

who always wants the latest new
gadgets? According to Franklin
Karp, CEO of Harvey Electronics,
“At least 50 percent of my cus-
tomers are women dragging their
husbands in to look at the new flat-
panel high-definition televisions.”

Reassure him that he’ll be
able to keep his favorite
chair—Men may fear that along
with the old black box TV, you’ll
get rid of their favorite recliner
and the neon beer signs hanging
on the wall. In reality, a new
plasma TV provides a great oppor-
tunity to upgrade the family room
into the ultimate home theater.
Compromise by moving his fa-
vorite chair into another room of
the house; and then start to work
the neon out while working your

new plasma in. 
Let’s make a deal—The cost

of a high-quality plasma TV can
seem daunting at first. However,
consider you are making a 20-
year investment that will con-
tribute to your daily entertain-
ment at home. Offer to cut back
on shopping or those daily espres-
sos in order to save money. Small
sacrifices will assure him that
you’re willing to meet him half-
way on this expenditure. 

Become the envy of the
neighborhood—It may be hard
to believe that any man would
NOT want a plasma television,
but his biggest fear may be relin-
quishing control of the remote or
losing domination in the living
room. You can convince him that
while some concessions may be
necessary, he will be the neighbor
with the best spot on the block for
the big game. 

Persuading Her
It’s tasteful, elegant and

stylish—Along with offering a
bright, sharp and accurate pic-
ture, the draw of a plasma TV is

their aesthetically appealing de-
sign. Appeal to her fashion sense
by showcasing a plasma’s form,
function and fashion. Pioneer has
engineered its PureVision plas-
mas for maximum screen size
with the smallest bezel to frame
the screen. That means the pic-
ture on screen will really pop, but
when it’s turned off, the TV will
fade into the background. Hint at
the opportunity a plasma TV
offers to redecorate. 

The multitasking woman—
While you might sit on the couch
intent on a sporting event, she
probably wanders around the
room with the TV on in the back-
ground. She might be working on
a business proposal, helping the
kids with a school project or catch-
ing up with friends via e-mail.
Make sure she realizes that plas-
mas have the widest viewing
angles of any television type. She
can be virtually anywhere in the
room and still enjoy the picture.

Make your house the neigh-
borhood hot spot—A plasma
television allows her to host the
neighbors, meet the kids’ friends
and turn her home into the social
hot spot for movies and sporting
events. Paint a picture in her
mind of how a plasma television
could become the focal point of
family entertaining. 

To learn more about HDTV and
how to choose the flat-panel
plasma television that’s right for
you and your significant other,
visit www.pioneerelectronics.com.

How To Sell Your Spouse On HDTV

Omaha’s Finest Churches 
 
www.sbomaha.com (Come Pray With Us) 
 
www.presbyterianoutreach.com (Come See Us) 
 
www.backtothebibleorg (The Journey Together) 
 
www.gspministries.net (Heartlands Church) 

 

Please Add Your Church 

WORSHIP

List Your Web Site 
Here For $25.00 

Bi-Monthly 
Contact 

Advertise@cisusa.info
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** 24 HOUR TOWING **

Phone:  402-453-7021
Flatbed Towing  (Local & Long Distance)

Oil Changes - Raditor Repair - Fuel System Repair
Tire Repair - Brakes - Starters - Shocks Struts

HOURS OF BUSINESS
7:00AM - 5:00PM     Monday - Friday

7:00AM - 4:00PM     Saturday
Fax:  402-408-0805

SAM Owner Cell:  402-689-9345

SAM YOUNG
SERVICE & TOWING
“OPEN FOR BUSINESS”

4501 BEDFORD AVE

JOE’S AUTO SALES
& REPAIR

FAST, EXPERIENCED
& REASONABLE

402-991-2425
8431 Blondo Street
FULL SERVICE AUTO REPAIR

FACILITY Including AUTO BODY

FINANCING AVAILABLE
FOR

MECHANICAL REPAIRS

EXPERIENCED IN
EUROPEAN CARS

BMW - MERCEDES 

 Like Us On Facebook
 AUDI - VOLVO

THROUGH SYNCHRONY WAC

    DANIEL J. CLARK

AUTO HOME BUSINESS LIFE HEALTH

6010 WENNINGHOFF RD  OMAHA NE 68134

Professional Service - Over 20 Years Experience

Phone - 402-572-6002

E-Mail - Djclark@danieljclarkinsurance.com

www.DanielJClarkInsurance.com

Please Scan The Bar 
Code To See What My 
Company Has To Offer 

YOU!
“CALL ME FIRST FOR A FREE QUOTE”

Porkie Cracklins 

MIDWEST 
DISTRIBUTORS

402 
320-7005

THE FINEST QUALITY, BEST TASTING 
TRY OUR OTHER PRODUCTS: BBQ,  

CHEESY CURLS, AND CHICKEN CRACKLINS 

ASK FOR THEM AT YOUR LOCAL STORE!

Fax - 402-573-7269

INSURANCE AGENCY, LLC

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

24 hr. Service

2916 North 16th Street

Omaha, NE  68110

Vector6hour@gmail.com

Office: 402-346-9044

Appointments: 402-346-9044
Fax: 402-403-6131

“Call Us First — For Great Service”

Lynell: 402-706-1414

EVERYONE DESERVES A 
GOOD MEAL, EVERYDAY!

ENJOY SOMETHING DELICIOUS 
AND DIFFERENT EVERY NIGHT!

GREAT FOOD & NICE PEOPLE
DINE IN & TO GO CURB SERVICE

402-932-4888
6006 North 72nd Street
Omaha, Nebraska  68134

Look At Our Web Site: 
www.GoldenCorralOmaha.com
FOR TO GO & CURB SIDE DELIVERY

HOURS
MONDAY - FRIDAY  11 AM - 8 PM

SATURDAY - SUNDAY  9 AM - 8 PM

WE ARE OPEN TO SERVE YOU!

www.GoldenCorral.com

$100.00 
Space Available 

Contact 
Advertise@cisusa.info

$300.00 
Space Available 

Contact 
Advertise@cisusa.info

$300.00 
Space Available 

Contact 
Advertise@cisusa.info
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Nared’s Pewee Palace Inc.

Serving The Community Since 1979

3650 Crown Point Avenue
Omaha, NE  68111

www.NaredsPeeWeePalace.com
E-Mail: NaredsPeeWeePala@qwestoffice.net

402-455-2442
Fax:  402-455-3414

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

Omaha, NE  68134
402-493-8717 

Fax:402-493-8790

“We Service Them All”

YES WE CATER
FISH   

(FIRED BLACKENED ORSTEAMED 

SMOKED CHICKEN WINGS

SHRIMP 
(FIRED BLACKENED OR STEAMED)

COME  
 MEET  

US  
AND 

EAT A 
GREAT 
MEAL!

HOURS
    Mon. - Sat.     11AM - 9PM

     Sun.       11AM - 6PM

Ricky “Motown Brown”
(Next To Cubby’s)

402-612-9794
“Appointments Available”

4230 Redman Avenue

Sunday - Closed

Mon - Sat  10 - 5

NEW & USED FURNITURE STORE

HELP 
LITTLE ENGINES

5717 North 90th Street

WANTED 

CALL IN & CARRY OUT 

www.lutfisne.com
2527 North 72nd Street 

Omaha NE  68134

NOW OPEN - NEW LOCATION

7440 North 30th Street
Omaha NE  68112

THE 
HOME MEDIC 

STORE
Specializing in 

CBD/Hemp 
And Natural  
Remedies

6501 Ames Avenue 
Omaha, NE  68104

402-453-4855

“The Home Medic Store”

www.HomeMedicOmaha.com

Like Us On Facebook

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

$100.00 
Space Available 

Contact 
Advertise@cisusa.info

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

$50.00 
Space Available 

Contact 
Advertise@cisusa.info
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* Now Streaming *

John Turner
President

TV COMMERCIALS
SPECIAL EVENTS

Web Site: www.Midwest-Video.com
E-Mail:  Midwestvideo@msn.com

P.O. Box 11627
Omaha,NE  68111

402-320-7005 402-932-3063
Daycare Located In the Church At

Omaha, Nebraska  68134

Serving Your Children
With Love & Quality Care!

Title XX  Private Pay  Hot Meals

Title XX     Private Pay     Hot Meals

“Finest In Omaha - Call For Information”

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

5116 Terrace Drive

BETHESDA
Child Development Center

Of Excellence In Our Children

Instilling A High Standard

International License
General Liability

Mexican Insurance

INSURANCE SERVICES LLC

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

Corner Variety Store
402-208-7503

Appliances - All Major Brands
Grills - A/C Units  - 60 Day 

 Warranty With Every Purchase

HOURS:  Tue - Sat  11AM-6PM

4501 Bedford Avenue

“Contact Us First”

M & M
AUTO REPAIR SERVICE

SERVICING OMAHA FOR 40 YEARS

Repair Cars - Light Trucks - Vans - SUV

402-408-6225

MMAutoRepairService@gmail.com

8301 North 30th Street

(Located In The Florence Area)

“2-Cycle Mechanic - Wanted”

 “GREAT LAWN MOWERS”

Little Engines

$50.00 
Space Available 

Contact 
Advertise@cisusa.info

BLACK MEN UNITED 

FOOD PANTRY 

Every 2nd And 4th 
Saturday Of Each Month 

10am -12 Noon

A Lot Of Fresh Fruits, 
And Vegetables, Meat, 

Bakery & More!

4200 North 30th Street 
Across The Street From 
The Auto Zone Store!

“Drive Up Pantry ONLY”
Partner Of The Food 

Bank For The Heartland

AUTO DETAILING

TOW TRUCK
SERVICE

AVAILABLE

5815 SORENSEN PARKWAY

402-571-3175

HOURS:   
9AM - 7PM  MON-SAT 

11AM - 5PM  SUN

USED TIRES FOR $25.00
New Tires For All Makes And

Model Cars And We Also
Provide Wheel Balancing

Fix Flats And Other Services

Omaha, Nebraska  68104
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COMMUNITY INFORMATION
NEBRASKA STATE PATROL

Adams County (402) 461-7181 
Antelope County (402) 887-4148 
Arthur County (308) 764-9011 
Banner County (308) 436-5271 
Blaine County (308) 547-2222 
Boone County (402) 395-2144 
Box Butte County (308) 762-6464 
Boyd County (402) 775-2331 
Brown County (402) 387-1440 
Buffalo County (308) 236-8555 
Burt County (402) 374-2900 
Butler County (402) 367-7400 
Cass County (402) 296-9370 
Cedar County (402) 254-6884 
Chase County (308) 882-4748 
Cherry County (402) 376-1890 
Cheyenne County (308) 254-2922 
Clay County (402) 762-3528 
Colfax County (402) 352-8526 
Cuming County (402) 372-6019 
Custer County (308) 872-6418 
Dakota County (402) 987-2170 
Dawes County (308) 432-3025 
Dawson County (308) 324-3011 
Deuel County (308) 874-3305 
Dixon County (402) 755-2255 
Dodge County (402) 727-2700 
Douglas County (402) 444-6640 
Dundy County (308) 423-2393 
Fillmore County (402) 759-4441 
Franklin County (308) 425-6231 
Frontier County (308) 367-4411 
Furnas County (308) 268-2245 
Gage County (402) 223-5222 
Garden County (308) 772-3540 
Garfield County (308) 346-5150 
Gosper County (308) 785-2420 
Grant County (308) 458-2396 
Greeley County (308) 428-2395 
Hall County (308)385-5200 
Hamilton County (402) 694-6936 
Harlan County (308) 928-2147 
Hayes County (308) 286-3364 
Hitchcock County (308) 334-5444 
Holt County (402) 336-2850 
Hooker County (308) 546-2290 
Howard County (308) 754-5433 

Jefferson County (402) 729-2284 
Johnson County (402) 335-3307 
Kearney County (308) 832-2805 
Keith County (308) 284-3641 
Keya Paha County (402) 497-3201 
Kimball County (308) 235-3615 
Knox County (402) 288-4261 
Lancaster County (402) 441-6500 
Lincoln County (308) 532-2468 
Logan County (308) 636-2288 
Loup County (308) 942-3435 
Madison County (402) 454-2110 
McPherson County (308) 587-2445 
Merrick County (308) 946-2345 
Morril County (308) 262-0408 
Nance County (308) 536-2452 
Nemaha County (402) 274-3139 
Nuckolls County (402) 225-2831 
Otoe County (402) 873-9560 
Pawnee County (402) 852-2969 
Perkins County (308) 352-4564 
Phelps County (308) 995-5692 
Pierce County (402) 329-6346 
Platte County (402) 564-3229 
Polk County (402) 747-2231 
Red Willow County (308) 345-1850 
Richardson County (402) 245-2479 
Rock County (402) 245-2479 
Saline County (402) 821-2111 
Sarpy County (402) 593-4323 
Saunders County (402) 443-3718 
Scotts Bluff County (308) 436-6667 
Seward County (402) 643-2359 
Sheridan County (308) 327-2161 
Sherman County (308) 745-1511 
Sioux County (308) 668-2418 
Stanton County (402) 439-2212 
Thayer County (402) 768-6139 
Thomas County (308) 645-2221 
Thurston County (402) 385-3018 
Valley County (308) 728-3906 
Washington County (402) 426-6820 
Wayne County (402) 375-1911 
Webster County (402) 746-2722 
Wheeler County (308) 654-3232 
York County (402) 362-4927 

CONTACT YOUR SHERIFF

Colonial John A. Bolduc 1600 Highway 2
Lincoln, Nebraska 68502 402-471-4545

www.WhiteHouse.gov

See What is Happening 
With Our  

Government

BEWARD PREDATORS

Registry & Map
www.SexPredatorUSA.com

HOMELAND SECURITY
Can Be Found On The

www.AmberAlertChild.com
Web Site

WOUNDED WARRIOR  
PROJECT  

“PLEASE HELP THEM TODAY”

www.WoundedWarriorProject.org

OUR COMMUNITY INFORMATION 
SERVICE LOVES ALL THE CHILDREN 

AND CITIZENS IN ALL THE  
COMMUNITIES!

WHERE ARE THESE 
MOST WANTED 

PEOPLE 

www.FBI.gov

FEDERAL BUREAU  
OF 

INVESTIGATION
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COMMUNITY INFORMATION

DEALERS 
PLATE

HEARTLAND’S 
FINEST 

AUTOMOBILE DEALERSHIP
OMAHA - LINCOLN  

DEALERSHIP ADDRESS:  ________________________________________

DEALERSHIP WEB SITE:  WWW._______________.COM

DEALERSHIP PHONE  NUMBER:__________________________________

Hours of Operation:  Mon-Thu: 9:00AM - 7:00PM  Friday: 9:00AM - 6:00PM  Saturday: 9:00AM - 5:00PM 
Sunday: Appointment Only

E-MAIL ADDRESS,  CONTACT US 24/7  AT:  DEALERSHIP@_________.COM

PICTURE OF  
DEALERSHIP

$400.00 
Space Available 

Contact 
Advertise@cisusa.info


